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01 INTRODUCTION

01.1 PURPOSE OF THE BRAND BOOK

The HEPU® Brand Book is a strategic and operational reference document that structures the way the HEPU®
brand is communicated and visually presented across all market touchpoints. The document:

e defines the HEPU® brand identity (who we are, how we communicate, how we look],

INTRODUCTION

e ensures consistency of communication between headquarters, local markets,
and partners,

e serves as a reference point for marketing, communication, and sales-related decision-making,
e simplifies cooperation with agencies, designers, and external partners,

e protects the brand from inconsistent, accidental, or inappropriate use.
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01.2 TARGET AUDIENCE
OF THE BRAND BOOK

The HEPU® Brand Book is a working document intended for:

e HEPU® Headquarters - as a reference point for brand development, global materials,
and international communication.

KONCENTRAT

Eroe g [T AL 3 Y P - >y " 4 A ' N8 » Local Markets and Representatives - as a tool for conducting consistent marketing,
2 ' : s LR sales, and brand-building activities across different countries.

e Distributors and B2B Partners - as a source of rules for the correct use of the HEPU®
brand in sales materials, promotions, digital communication, and points of sale.

e Marketing and Sales Teams - as day-to-day support in the preparation of materials,
presentations, campaigns, events, and product communication.

e Creative Agencies, Designers, Print Houses, and Marketing Service Providers
- as a clear design and communication guideline, eliminating subjective interpretation
of the brand.

s  BRANDBOOK HEPU® pAGE 7



01.3 BRAND ESSENCE

HEPU® Autoteile GmbH is a German manufacturer of specialized components for the
Independent Automotive Aftermarket (IAM), operating continuously since 1958.
The HEPU® brand is synonymous with:

technical reliability,

engineering precision,

repair safety.

HEPU® develops and manufactures components in accordance with OE standards, focusing
on key areas of engine operation and thermal management.

Made in Germany | Since 1958

is not a marketing slogan, but a genuine foundation of the brand—based on manufacturing
expertise, quality control, and responsibility for the product delivered to the workshop.

s  BRANDBOOK HEPU® pAGE 9




T H E This philosophy forms the foundation of the brand slogan:
understood as technological maturity, responsibility for the repair outcome,
and an engineering-driven culture that considers the entire cooling system as a whole,
not just its individual parts.
The HEPU® slogan is not an advertising tagline, but a concise definition of the brand
philosophy:
e engineering culture,
e technological maturity,
e responsibility for the entire system,

e long-term thinking rather than short-term effects.

In communication, the slogan:
e reinforces the message but does not replace it,

e may be used selectively (branding, key visuals, events),

e should not be overused across every material.
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HEPU is a specialized brand,
not a generalist.

Our expertise is built around three clearly defined core competencies:

e Cooling - advanced cooling systems and thermal control components
e Timing - complete timing kits and system-integrated solutions

e Pump Technologies - precision-engineered pump solutions

Thanks to this focused approach, HEPU® operates in the market as an expert in complete, safe repairs rather
than as a supplier of individual components.

e B RANDBOOK HEPU® pAGE 13




01.4 LOGO ORIGIN

The name HEPU® is an acronym derived from:

e HE - derived from the founder’s first name ( Heinz ),
e P - Pollmann ( Last Name of the founder },

e U - Uffeln = Location of the foundation.
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02 HEPU BRAND DNA

2.1 BRAND TONE (brand voice)
Role of the Brand Tone

The HEPU® brand tone defines how we speak, write, and communicate -regardless of channel, country,
or format. It is a set of principles that ensures communication consistency and distinguishes the
HEPU® brand from competitors, regardless of who prepares a given material.

The brand tone is not subject to free interpretation.
It is an operational tool that supports brand credibility and reinforces HEPU's perception
as a technical partner with a high standard of business culture.

Core Communication Pillars

The HEPU brand tone is built on the following communication principles:

e German precision and order (Ordnung],
e communication is clear, logical, and structured,
e unnecessary embellishments and emotional overstatements are avoided,

e information is presented in a clear and technically accurate manner.

HEPU® does not communicate in a chaotic or purely “advertising-driven” way.
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Manufacturer Experience
and Credibility

e the brand speaks from the perspective of experience, not promises,
e it emphasizes facts: quality standards, processes, and solution completeness,

e it does not need loud or exaggerated language to prove its position.

HEPU® communicates: “We know what we are doing - and we have for years”.

Business Partnership

e partner-oriented, factual, and professional language,
e no pressure-driven “sales tone”,

e communication based on shared goals: safety, predictability, efficiency.

HEPU® speaks as a partner, not as a short-term promotional supplier.

Technical Expertise

e strong focus on education, procedures, and a system-based approach,
e clarity of message without oversimplifying technical content,

e focus on solving problems rather than promoting individual products.

HEPU® educates, explains, and structures knowledge.
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Practical Application
of the Brand Tone

The HEPU® brand tone applies to:

e marketing and sales materials,

e presentations and training materials,

e digital communication (website, newsletters, social medial,
e partner and distributor materials,

T

e internal and external communication.

—

H E I H E c u L I u R E Every material carrying the HEPU® brand should:
OF COOLING OF COOLING e
» strengthen HEPU's image as a technical specialist and partner,
e build trust through clarity and competence.

QUALITY TRUSTHETECHNOLOGY BoUALITYBTRUST TECHNOLOGY

PUMP TECHNOLOGIES / TIMING KITS / PUMP TECHNOLOGIES / TIMING KITS /
THERMAL MANAGEMENT / FLUIDS THERMAL MANAGEMENT [/ FLUIDS

TecDoc® TecDoc®
DATA SUPPLIER www.HEPU .pE =49 DATA SUPPLIER www.HEPU .pE
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How We Do Not Communicate

e we do not use aggressive sales language; as a market leader, HEPU® reaches
customers by communicating quality and building long-term trust,

» we avoid marketing superlatives (“best”, “revolutionary”, “number one”) unless
they are supported by verifiable facts; instead, we focus on expertise, experience,
technological precision, completeness, specialization, trust, and quality,

e we do not build communication based on emotions detached from the product and
technology,

e we do not use slang or colloquial abbreviations, as communication must remain
clear and appropriate for diverse target groups.
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QUALITY

The brand pillars also function as a tagline used in marketing communication:

I R US I QUALITY | TRUST | TECHNOLOGY
e QUALITY - Quality proven in practice

e TRUST - Trust built through consistency and transparency

T E c H N 0 I o GY e TECHNOLOGY - Technology as a tool, not a promise
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2.3 BRAND POSITIONING

HEPU® is positioned as a specialized manufacturer of single products as well as complete
solutions in the areas of cooling, timing, and thermal management.

Differentiation from Competitors

e HEPU® does not compete on price,
e itis nota universal “all-purpose” brand,

e itdoes not rely on mass promotional communication.

HEPU’s Competitive Advantage Lies In:

e focus on selected systems,
e completeness of solutions,

e responsibility for the repair outcome.
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03 BRAND AND PRODUCT
ARCHITECTURE

HEPU® operates under a Branded House model, with all products unified under one strong master brand.
e Responsibility for quality, technology, and the repair outcome always rests with the HEPU® brand.

3.1 CORE PRODUCTS (BRAND DRIVERS]

e The foundation of HEPU's offering and brand communication is built around two key product areas that
have defined brand recognition, trust, and expert positioning for decades.
HEPU Water Pumps

HEPU® water pumps are the flagship product of the brand and the historical starting point of its portfolio.
In brand communication, the water pump:

e is not positioned as a standalone component,
e s presented as part of a broader cooling and thermal management system.
Complete Timing Kits

Complete timing kits represent a strategic pillar of the HEPU® brand and a practical expression
of its system-based philosophy.

Core principle:

one manufacturer = full compatibility = full responsibility
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04 HEPU LOGO

® 4.1. Logo Versions [ Required Set )
e Primary logo ( full color)
e Primary logo ( alternative colors ]
|

e Monochrome variants

MADE IN GERMANY e Achromatic variants
SINCE 1958 e Abbreviated mark

e Tagline
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4.1. Logo Versions ([ Required Set ) Al EPs, oVo, POF. NG

HEI “®
e

MADE IN GERMANY
SINCE 1958

GERMANY @

HE “®
® P HEPU
— MAoE I Gervany S —
o THE LTURE OF LIN
MADE IN GERMANY ® CULTURE OF COOLING
®
SIS, —_— e
|

@)
MADE IN GERMANY HEP“ HEP“

SINCE 1958 MADE IN GERMANY
SINCE 1958

GERMANY ®@

MADE IN GERMANY
SINCE 1958 TAGLINE

GERMANY @

SINCE 1958

HEPU® PRIMARY LOGO HEPU®PRIMARY LOGO HEPU® MONOCHROME HEPU® ACHROMATIC HEPU® ABBREVIATED HEPU®ALTERNATIVE VERSION EXAMPLES TAGLINE
( ORIGINAL COLOR) [ ALTERNATIVE COLORS ) LOGO LOGO MARK OF THE PRIMARY LOGO WITH
TAGLINE

I ——————————————————————————————————————————————————————————————————————————————————————————————————— BRANDBOOK HEPU® pPaAGE 35



Primary logo ( full color )

HEI “®
=-isoi————

MADE IN GERMANY
SINCE 1958

THE CULTURE
OF COOLING

BQUALITYBTRUST TECHNOLOGY

SIGNET { I

MADE IN GERMANY
SINCE 1958

TAGLINE

36 pacE HEPU® BRANDBOOK

PUMP TECHNOLOGIES / TIMING KITS /
THERMAL MANAGEMENT / FLUIDS

WWW.HEPU.DE

o ®
LOGOTYPE —

Primary Logotype (FC)

The primary form of the HEPU® logotype is based on a strong,
sans-serif wordmark whose construction emphasizes the technical and
precise character of the brand. The "HEPU” lettering is built from solid,
robust shapes that reinforce associations with reliability and durability
- key qualities of the company’s products, including automotive cooling
pumps.

Beneath the wordmark, a distinctive stripe in black, red, and yellow
reflects the brand’s German origin and its commitment to high
manufacturing standards. The accompanying “Made in Germany”
descriptor confirms the product’s provenance and highlights the
advanced technological norms upheld by the company.

The name HEPU® derives from elements rooted in the company’s
history and field of expertise:

HE - derived from the founder’s first name (Heinz),

PE - Pollmann (Last Name of the founder),

U - Uffeln - Location of the foundation.

This etymology underscores the brand’s technical heritage and its

long-standing experience in cooling system engineering.

The examples show two designs using the HEPU® primary logo
(original color) on a white background and its alternative counterpart,
the HEPU® primary logo (alternative colors), variant A.
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Primary logo ( alternative colors )

H E F“ I:E: H E F“ {EI

MADE IN GERMANY MADE IN GERMANY

SINCE 1958 SINCE 1958 HEP“®
.y ' ey o ® VARIANT A

Primary Logotype (AC)

The card presents alternative variants of the basic HEPU® brand logo.
These allow for use on dark backgrounds, such as 100% black and
anthracite.

(Z.Y A {;‘.Y : .LA © Variant A can be gsed on black backgrounds; the basic logo color is
THE CULTUR THE CULTURE s e e ety
OF COOLI NG OF COOLI NG without using the white border around the logo.

MADE IN GERMANY
SINCE 1958

MADE IN GERMANY
SINCE 1958

QUALITY I TRUSTHETECHNOLOGY QUALITY TRUSTHETECHNOLOGY

PUMP TECHNOLOGIES /[ TIMING KITS / PUMP TECHNOLOGIES / TIMING KITS [
THERMAL MANAGEMENT / FLUIDS THERMAL MANAGEMENT / FLUIDS

TecDoc® et TecDoc®
DATA SUPPLIER www.HEPU oe (’ DATA SUPPLIER www.HEPU .oe
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Monochrome Variants

Achromatic Variants

HEI “®
I

MADE IN GERMANY
SINCE 1958

HEI “®

MADE IN GERMANY
SINCE 1958

e ———

MADE IN GERMANY
SINCE 1958

VARIANT A VARIANT B

Monochrome
Variants

This This card presents monochrome
variants of the HEPU brand logo. They
are used when a full-color version

is impossible for technological or
aesthetic reasons.

Examples of monochrome solutions
include black-and-white prints or
prints with a limited number of colors,
such as a single Pantone color.

The white version of the logotype
includes two variants: A and B. Variant
A'is used when the logo’s production
technology allows for transparency,

and version B when this is not possible.

40 PAGE HEPU® B R AN D B O O ||

HEI “®
N

MADE IN GERMANY
SINCE 1958

HE “®
L

MADE IN GERMANY
SINCE 1958

Achromatic
Variants

This card presents achromatic
variants of the HEPU® brand logo.
They are used when the full-color
version is impossible for
technological reasons.

@ HEPU® ACHROMATIC LOGO
Positive version, used for black and
white printing, faxing, embossing,
engraving, etc.

HEPU® ACHROMATIC LOGO
Negative version used when placing
the logo on a permitted background
other than white.
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Abbreviated mark

Tagline

42 pacE HEPU® BRANDBOOK

HEI “®

Abbreviated
mark

This card presents the monochrome
variants of the HEPU® brand logo.
They are used when the full-color
version is impossible for technological
or aesthetic reasons.

Examples of monochrome solutions
include black-and-white prints or prints
with a limited number of colors, such as
a single Pantone color.

TAGLINE

GERMANY ®

THE CULTURE OF COOLING

SINCE 1958

examples tagline

GERMANY @

GERMANY @

Tagline

The card features the tagline module in the
HEPU® logo. It's a small element, but its role
in the visual identification system is truly
strategic.

In branding, it serves as a bridge between the

logo and the overall brand communication

- it clarifies the promise, tone, and direction
that a symbol or logo alone can't always
convey. Our tagline is:

basic MADE IN GERMANY,
basic SINCE 1958,
complementary THE CULTURE OF COOLING
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4.2. Logo Construction

e Structure and Proportions

Modular Grid

Base field and protective area

LOGO

e Minimum size

e Sign scaling
Prohibited forms
Color

e Basic typography

e Complementary typography
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Structure and Proportions

Modular Grid

2,86 x 0,19 x

0,13 x 2,06 x
0,24 x
0,14 x

MADE IN GERMANY = "

0,17 x

SINCE 1958 0,14

0,48 x 1,62 x 0,48x 0,06x

The construction module "x" is equal to the height
of the letter "H" in the logotype.

46 pacE HEPU® BRANDBOOK

Structure and
Proportions

This card presents the basic design of the
HEPU® brand logo.

The logo design is based on the size
relationships resulting from the height of
the letter "H" in the logotype.

D construction module

The structural module is a square with sides equal to Vs
the height of the letter "H" in the logotype.

Modular Grid

The modular grid defines the basic
proportions and dimensions in the
structure of the HEPU® brand logo.

It is used when reproducing the logo on
large-format surfaces where electronic
formatting is not possible.

The structural module is a square
with a side equal to /5 the height
of the letter "H" in the logotype.
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Base field and protective area

character field basic field = protective area

| !

l
I
I

] 1/2X

MADE IN GERMANY

SINCE 1958

48 pacE HEPU® BRANDBOOK

]

1x

The construction module "x" is equal to the height

of the letter "H" in the logotype.

1x

Base field
and protective
area

This card outlines the basic rules for
using the HEPU® brand mark, defined
by the rules of the basic field and the
protected area.

The basic field defines the minimum
enclosed area around the mark in which it
is to be used.

The protected area is the area around the
mark in which no extraneous graphic or
textual content may appear. In this case,
both fields are equal.

HEI “®
|

MADE IN GERMANY
SINCE 1958

HEI “®
]

MADE IN GERMANY —1 h>2mm
SINCE 1958

HEI “®
I

MADE IN GERMANY
SINCE 1958

Minimum size / Sign scaling

HEI “®
I

MADE IN GERMANY
SINCE 1958

HEI “®
I

MADE IN GERMANY
SINCE 1958

EI “®
I

MADE IN GERMANY
SINCE 1958

Minimum size

The minimum size of the HEPU® brand
mark is determined by the tagline height.
This value cannot be less than 2 mm in
height (h>2 mm).

The minimum size rule applies to all
versions of the HEPU® brand mark.

Using the brand mark at a smaller size
than the permitted value is only possible if
the reproduction technique does not cause
deformation or loss of legibility.

Sign scaling

The HEPU® brand logo should be scaled
proportionally, as a whole, without
separating individual elements.

When scaling, its protective area should

be taken into account, to ensure that all
visual values are preserved.
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SINCE 195 SINCE 195
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Prohibited forms

MADE IN GERMA
SINCE 1958

MADE IN GER
SINCE 1958

MADE IN
SINCE 1

Prohibited forms

For the proper functioning and visual
consistency of the HEPU® brand logo,
any interference with its graphic form
and color is prohibited.

When using the brand logo, only its graphic
templates available in electronic format should
be used.

The following are some examples of improper
uses of the logo:

distortion by rotating, stretching, skewing, etc.,

changing the proportions,
changing the typography,
changing the color scheme,

placing it too close to the edge of the surface
of the media,

interfering with an extraneous graphic form,
placing it in a field smaller than permitted,

placing it on aggressive backgrounds

HEI “®
I

MADE IN GERMANY
SINCE 1958

100% 10% 100% 10% 100%

10%

CMYK C=40 M=40 Y=40 K=100 CMYK C=0 M=99 Y=97 K=0 CMYK C=0M=10Y=100 K=0
HEX #100C08 HEX #E4LOF18 HEX #FFDDOO
RGB 16,12, 8 RGB 228,15, 24 RGB 255, 221,0
HSB 30, 50%, 6% HSB 357, 93%, 89% HSB 52, 100%, 100%
PANTONE BLACK C PANTONE 485C PANTONE 7405 C
RAL 9005 RAL 3000 RAL 1023
100% 10%

ANTHRACITE HEX #393E42

RGB 57, 62, 66
An addl_tlonal anthracite color to HSB 207, 14%, 26%
the basic color scheme, used to
build layout elements and as an PANTONE Cool Gray 11C
additional color for typography. RAL RAL 7021

Color

The color scheme of a logo is a crucial factor in
shaping brand identity and perception.

The basic color scheme of a logo consists of black,
red, and yellow. The colors of the logo and other
elements of the identification system should be as

close as possible to the Pantone colors, regardless
of the reproduction technique.

The coordinates provided below provide color
representations for several sample techniques.

For other techniques, colors should be selected

(or components should be mixed) to match the
company's primary colors as closely as possible.

To achieve this, color samples should be performed
each time.
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Basic typography

ALL BASIC FONTS ARE AVAILABLE FOR

DOWNLOAD

Complementary typography

ALL COMPLEMENTARY FONTS ARE
AVAILABLE FOR DOWNLOAD

Title, slogan / DINPro Black

Lorem ipsum dolor sit amet

Subtitle, tagline, lead, text / DINPro Bold

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, Archilliqguam quia vendes

Subheading, slogan / DINPro Black

Lorem ipsum dolor sit amet Ipsam, sitia

Text, footnotes, tables / DINPro Regular

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut
labore et dolore magna aliqua.Ut enim ad minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat. Is et eilumqui Deni inum fuga. Ut id qu.

SUPPLEMENTARY FONTS FOR BASIC TYPOGRAPHY
IN PROGRAMS SUCH AS MICROSOFT

BLACK ITALIC BOLD ITALIC ITALIC HEAVY HEAVY ITALIC
ULTRA LIGHT ULTRA LIGHT ITALIC BOLD REGULAR

Basic
typography

The primary fonts used in HEPU®
brand communications are from the
Din PRo family and its variants, with
the complementary font Din Next
W1G.

Below, several fonts from this family
are presented, along with descriptions
of their uses.

When creating your message, ensure
its readability. The slogan should be
written in a significantly larger font
than the other text blocks.

Title, slogan
Roboto Black

Subtitle, tagline,
lead, text
Roboto Bold

Subheading,
slogan
Roboto Black

Text, footnotes,
tables
Roboto Regular

Lorem ipsum
dolor sit amet

Lorem ipsum dolor sit amet,
consectetur adipiscing elit,
sed do eiusmod tempor

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed

do eiusmod tempor incididunt ut labore et dolore magna aliqua.

Ut enim ad minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat. Is et eiumqui
dera si offictem faciet, cus, od que voloreiunt.

52 PAGE HEPU® B R AN D B O O |5

Complementary
typography

For online communication and in text editors,
the system's replacement, Roboto, should be
used.

BRANDBOOK HEPU® paAGE 53



05 PRINTABLE TEMPLATES

e Business card

Letterhead

A4 business folder

PRINTABLE

DL envelopes

e Cbenvelopes

2xDL Invitation

A5 leaflet

TEMPLATES

A1 poster
e Text brochure
e Certificates A

e Certificates B
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BUSineSS ca rd TEMPLATE AVAILABLE IN FILES

- INDD / PDF / DOCX/ DOTX

5mm
OBVERSE ] REVERSE

@  TJomm Business card
HEPL HEPUD ... e

MADE IN GERMANY MADE IN GERMANY
SINCE 1958 SINCE 1958

The business card dimensions are
fixed and measure 85 x 55 mm.

The card is double-sided. It is printed
using offset technology using CMYK

oAdrian Bloﬁski M +48 (0] 600 103 343 primary colors.

© Technical Advisor / Trainer SRl

The logo is located in the upper left
corner of the card.

HEPU® Biuro Handlowe | Aleje Jerozolimskie 1424

Business card example
UV - A LAYER OF SPOT VARNISH

19 mm Format: 85 x 55 mm

Material: white cardboard - coated paper
HEF“ Matte on both sides, 350 g/m?
EAEE N T WSS

T H E SAACE I Bemmmseny Dimensions are in millimeters.

DINPro Black - 12 pkt

0 F c 0 0 L I N G DINPro Regular - 8 pkt

DIN Next W1G Light - 7 pkt

56 race HEPU® BRANDBOOK
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TEMPLATE AVAILABLE IN FILES
Letterhead - INDD / PDF / DOCX/ DOTX

HEADING > 10 mm
0
ross e 20 mm HEPL'
MaDE IN GERMANY
MRt Department name, position
First N Last M. =
vt a“:e Letterhead is intended for external
Street Name 1/2
correspondence at HEPU®,
00-123 Town
D eaidiimadain It is available only in A4 format.
2 Lorem ipsum dolor sit amet, consectelur adipiscing elit. Proin nibh augue, suscipit a, scelerisque sed, . .
lacinia in, mi, Cras vel lorem. Etiam pellentesque aliguet tellus. Phasellus pharetra nulla ac diam. The LOg 01IS lO Cated n th eu pper left
Quisque semper justo at risus. Donec venenatis, turpis vel hendrerit interdum, dui ligula ultricies corner Of th ® fO rmat. Be lOW the LOg 0
purus, sed posuere libero dui id orci, Nam congue, pede vitae dapibus aliquet, elit magna vulputate iS Spa (of ) fO r th e d e pa r‘tme nt na me_
arcu, vel tempus metus leo non est. Etiam sit amet lectus guis est congue mollis. Phasellus congue co nte nt' an d S|g natu re.
lacus eget neque. Phasellus ornare, ante vitae consectetuer conseguat, purus sapien ultricies dolor,
et mollis pede metus eget nisi. Praesent sodales velit quis augue. The fO nt u Sed | n wo rd processi n g
programs is:
Bus. Corerumgue quedi ditatur? Quis quo dolecti busaerum doloris tiantes enemguam estionse
cumendanimi, gue estionet fugiasin elest assed quae volore dolorrovit quid mos ipsunt antoreium et
eos estia qui rero voluptae nihic tem alitiora conse nos sequaectate eum recearchil maximet pa idit 0 H ead | n g = Dl N N eXt W1 G BOld = 1 4 pkt
fugiass imoluptatem in repro odi ut velecta quodigent veris dunt quatur magnihi liquam qui consequo
bea sae erciaeproris volupla spicae. Ut omnienda sum faciuntus, oplur, emnitlatur apitemn guatus. e FU'.L teXt DlN NeXt W1 G RegULar 1 2 pkt
, With respect
r/./m Dbl @® Letterhead example
Yl Format: 210 x 297 mm
Material: 80-100 g/m? offset paper
HEPU® Auteteile OmbH Industregebiet Echiernbagen 1L Am Kreuseuy 2, 32689 Kallets! -Hohenhausen, Deulschiand
L +47 (015264 6L83-L0 | Info@hopa.de | www.HEPLLde
10 mm

FOOTER

10 mm

58 race HEPU® BRANDBOOK
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A4 business folder TEMPLATE AVAILABLE IN FILES

MADE IN GERMANY

The website features an example of

a company folder. It is printed using
offset technology using CMYK primary
colors.

ox

] ] “m

When designing a Qn company
briefcase, follow oS folder
Example of a HEPU® :-| ' » o)
the ?rar"dbOOk Folded gi:%;;gisggglr:? gg : i )~ N O \’\;)\ The folder i§acardboard pacl_(aging

and guidelines of Material white cardboare M  THE CULTURE for a calection of ocumentsn
the manufacturer on both sides. 350 . OF COOLING

QUALITY TRUSTHETECHNOLOGY

of the selected
briefcase.

PUMP TECHNOLOGIES f TIMING KITS /
THERMAL MANAGEMENT f FLUIDS

cj DATA SUPPLIER www.HEPU.oe
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DL envelopes

HEPU  %oFcooiine

Wouariry ETRUST | TEEWNBLEST

Mane in GERMany
uuuuuuuuu

HEPU* Autoteile GmbH
Industriegebiet Echternhagen II,

Am K 2, 32489 Kalletal Deutsehland

+49 [0]5264 6483-40 | info@hepu.de | www, HEPU.de

10 mm

18 mm

Example of a DL format envelope
Format: 220 x 110 mm
Material: DL envelope

HEPI  or cootinc

MADE I GERMANY
SINCE 1958

HEPU*® Autoteile GmbH
Industriegebiet Echternhagen 11,

2 Am g 2, 32689 Kalletal-H n, Deutschland
+49 (015264 6483-40 | info@hepu.de | www.HEPU.de

10 mm

TEMPLATE AVAILABLE IN FILES

- INDD / PDF

DL Envelopes

The DL envelope is used for sending
A4 correspondence folded in three,
1/3 A4, and all types of greeting and
courtesy cards in the 210 x 100 mm
format.

The logo is located in the upper

left corner of the format. The

logo positioning is based on the
brandbook and the selected envelope
manufacturer.

The envelopes are printed using offset
technology using CMYK color.

© DINPro Black - 8 pkt
@ DINPro Regular - 8 pkt
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TEMPLATE AVAILABLE IN FILES

C5 envelopes “INDD/ POF

Example of a C5 format envelope
Format: 229 x 162 mm
Material: C5 envelope

HEPU  "5F ool

Rawaiirr Brases Teansiasy

......... 0mm [ C5 Envelopes
— B g THE CULTURE
sl SN 18 mm HEPU A, The C5 envelope for the

MapE in GERMANY

— communication system of the
Marshal, Members of the Board,
and the authorities of the Provincial
1 HEPU® Autoteile GmbH Assembly is used for sending A4

Industriegebiet Echternhagen II,

2 Am Kreuzweq 2, 32489 Kalletal-Hohenhausen, Deutschland [ofo] of y(=3- p on d ence fo ld ed i n two pa rts
+49 015264 6483-40 | info@hepu.de | www.HEPU.de and A5 format.

47 [0J5264 6L83-L0 | Infe@hopu.de | www HEFUde

The logo is located in the upper

left corner of the format. The

logo positioning is based on the
brandbook and the selected envelope
manufacturer.

The envelopes are printed using offset
technology using CMYK color.

© DINPro Black - 8 pkt
@ DINPro Regular - 8 pkt

10 mm
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TEMPLATE AVAILABLE IN FILES

2xDL Invitation ~INDD / PDF

central axis

ap'NdIH'MMMm | ap'ndayd@ojul | 0Y-£8%9 79ZS(0) 67+
PUEYISIN3(] "UISNEYUIYOH-]BIN|EY 4BFIE
3 ‘'z Bamznasy wy ‘1) uabeyuiayag y2igabalsnpu| Howg 211930INY sNd3H 2

2XDL Invitation

This card presents a template for an
invitation in DL format for the HEPU

£
E"di“ communication system.

The logo is located in the upper left
corner of the format.

back SHIND0D 70 I F5iL

The remaining elements are as per the

: template.
creasing

The invitation is printed using offset
technology using CMYK color. It is folded
in half to fit the DL format.

DINPro Bold - 23 pkt
DINPro Black - 10 pkt
DINPro Regular - 10 pkt

front

@I NVITATION

2xDL Invitation Example
Format: 210 x 100 mm (folded)
Material: 250-300 g/m? matte chalk

15mm[

15 mm 15 mm
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2XDL Invitation

TEMPLATE AVAILABLE IN FILES
- INDD / PDF

68 race HEPU® BRANDBOOK

EQMPANIV NAME

/ have the o7

on

ME EVENT VA ME

EVENT VA EVENT NAME

FVENT NAME

D
RSN R\ n—“lh

or to fvite ot Mr./Ms.

Netaet SR \E‘e“\\v&a\\m\ N

X et O
\pTEROD™ Q.\e\\\\v.a\\“\‘
et ™
= E‘\\\Ql'a\\t“\ 2

\ AU
‘blz\\\\m.a\\m\ o™

QIYRTLRTS TR

229"

s | ST Sk

@

CANAT™ ‘:.\u\\\u:a\\m\\.

Q%S

central axis

15 mm[
COMPANY NAME 1

I have the honor to invite you Mr./Ms

on

EVENT NAME EVENT NAME
EVENT NAME EVENT NAME

creasing

Date:
July 15, 2026

Venue:

Event location, Event location, Event location, Event location,
Event location, Event location, Event location, Event location,

Organizers / Patrons / Sponsors

e QOO0 O000OO

[

15 mm 15 mm

2xDL Invitation

The card shows an example of how to
complete an invitation in DL format.

©® DINPro Regular
® DINPro Bold

@® Example of filling out a 2xDL
invitation
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Ab leaflet

TEMPLATE AVAILABLE IN FILES

- INDD / PDF

T

M PRINT PROTECTION FIELD

ITINAOK a3Xid

FINAOKW IT1EVIHVA

TEXT ON
GRAPHICS

=
=
2
>
=]
]
L]
z
=]
o
c
r
L]

IINAOW Q3XId

o
[

ARKETING
SLOGAN

GRAPHICS

ITNAOKW ITEVIHVA

FOOTER

70 race HEPU® BRANDBOOK

10mm |

31T mm

30 mm

10mm |

MADE i GERMANY
sIMCE 1958

ZZ INTER-TEAM

RACE FOR SALES 2026

WYSCIG SPRZEDAZOWY RUSZA!

DO WYGRANIA

Wieczorna rywalizacja w krggle

TERMIN WYJAZDU: 18-20 czerwea

ZASADA JEST PROSTA:
y HEPU®

THE CULTURE OF C

QUALITY \TRUSTHETECHN

A5 leaflet

The A5 leaflet (148 x 210 mm) is one

of the HEPU® brand's information
media, designed based on a fixed grid
layout, defined margins, and controlled
typographic hierarchy.

Its design utilizes only specific
typographic styles, a controlled color
palette, and predefined graphic

components, ensuring consistency with
other visual identification materials.

The hierarchy of headings, column
layout, principles for displaying photos
and iconography, and cover variants
are strictly standardized, enabling
repeatable and system-compliant
preparation of printed and digital
materials.

Text brochure
Format: 148 x 210 mm
Material: 170 g/m? offset paper
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A1 poster

[¥

TEMPLATE AVAILABLE IN FILES
- INDD / PDF

3TNAOW a3axid

3TINAONW IT1VINVA

IINAON |
aaxed

72 prace HEPU® BRANDBOOK

TEXT ON
GRAPHICS

FOOTER

15 MM PRINT PROTECTION FIELD

LYNY04 LY

15 mm

140 mm

52 mm

I*IIlEEII |III®
—

MADE IN GERMANY
SINCE 1958

S ——

THE CULTURE
OF COOLING

BouALITYBTRUST TECHNOLOGY

PUMP TECHNOLOGIES [/ TIMING KITS /
THERMAL MANAGEMENT / FLUIDS

oo TecDoc®
6 DATA SUPPLIER www.HEPU pe

L

15 mm

A1 poster

The A1 poster (594 x 841 mm) serves
as a large display medium, designed
based on a fixed grid, defined margins,
and controlled typographic hierarchy.

The poster's composition utilizes only
specific text styles, the color palette

of the brand identity system, and
predefined graphic elements, ensuring
consistency with other brand materials.
The principles for content layout, photo
scaling, iconography, and logo display
are strictly standardized, enabling
repeatable and system-compliant
production of large-format materials.

A1 poster
Format: 594 x 841 mm
Material: 200-250 g/m? offset paper
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Text brochure

TEMPLATE AVAILABLE IN FILES

- INDD / PDF

74 Pace HEPU® BRANDBOOK

GRAPHIC HEADER FIXE MODULE

| 0}

3 NI3MLIE 3IVAS |

N0

FOOTER FIXED MODULE

10 mm
13,5mm
9mm

&
&

=
eSS

PUMP 7,6 mm

P
THE HN:;)L0
M 1
RMAL AnSIES / 10 mm
AGEMENT'M'NG Kits
/ FLy /
IDg

\

THE PROBLEM

in elongation, in extr
ure and engine failure

7 mm TIMING CHAIN ( PROBLEM ZONE ) 8 mm TIMING CHAIN ( SOLUTION )

g “7 mm with 7 mm” P
« The 7 mm geometry represents + Replacement 7 mm to 7 mm” = issue remains
a fundamental design defect « 8mm upgrade = sustainable repair solution

rates in an overload condition « fewer complaints, higher customer satisfaction
Here we need the confrontation

. DV5 Engine Repair & Upgrade

HOW TO SOLVE THE PROBLEM?

- THE SOLUTION IS COMPLETE 8 MM UPGRADE

ondition, no rapid stretching

Note: To challenge the p of d OE upgraded the
components for all new vehicles, making the change in January 2023. A large proportion of vehicles
manufactured between 20182022 were not upgraded to 8 mm either ex-factory or during service:

IS I IR

Recommendation: For a permanently reliable repair, the complete 8 mm upgrade should always be installed.

Identifying your vehicle, 7 mm or 8 mm Timing setup?
Once you have the Cam Carrier removed the difference between the 7 mm and 8 mm timing kit setup can be identified by
the number of links of the timing chain or the number of teeth on the integrated camshaft sprockets.

22 Links = 44 Pins 21 Links = 42 Pins
21 Teeth 21 Teeth

HEPU® - PUMP TECHNOLOGIES / TIMING KITS / THERMAL MANAGEMENT / FLUIDS

L]
10 mm

20 mm

Text brochure

The brochure is one of the HEPU®
brand's information media, designed
based on a defined format, modular
grid, and fixed margin proportions.

Its design utilizes only specific
typographic styles, a controlled color
palette, and predefined graphic
components, ensuring consistency with
other visual identification materials.

The hierarchy of headings, column
layout, principles for displaying photos
and iconography, and cover variants
are strictly standardized, enabling
repeatable and system-compliant
preparation of printed and digital
materials.

Text brochure

Format: 210 x 297 mm

Material: 130g - 170 g/m? offset paper
(standard/optimal)
170g g/m? offset paper
(premium/high quality)
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Certificates A TEMPLATE AVAILABLE IN FILES

- INDD / PDF / DOCX/ DOTX

HEADING 0mm |

20 mm

Certificates A

The A4 (210 x 297 mm) certificate is
the official document of the HEPU®
CERTYFICATE brand, designed based on a fixed grid,
defined margins, and a typographic
] Keyser Soze h_ierar(_:hy cc_msistent with the brand’s
visual identity system.

2 TOOK PART IN COMMERCIAL AND TECHNICAL TRAINING

3 RULES FOR CORRECT SERVICING OF THE

The design includes precisely
COOLING AND TIMING SYSTEM

defined display areas for the logo,
personal data, certificate number, and
signatures, as well as a controlled color
palette and set of graphic elements.

All certificate variants are standardized,
ensuring repeatability, readability, and
consistency with the brand’s other
printed materials.

DIN Next W1G Bold - 25 pkt
DIN Next W1G Regular - 14 pkt
DIN Next W1G Regular - 17 pkt

LOCATION, DATE TECHNICAL TRAINER

@® Certificates example
P | Format: 210 x 297 mm

B 6 BATA SUPPLIER gl orohpproommppsomme LT Material: 220-300 g/m? offset paper
1M0mm |

B FOOTE

5 MM PRINT PROTECTION FIELD

10 mm

76 Pace HEPU® BRANDBOOK
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Certificates B

TEMPLATE AVAILABLE IN FILES

- INDD / PDF / DOCX/ DOTX

HEADING

FIXED MODULE

LVYNUO04 7V

GRAPHICS

VARIABLE MODULE

FOOTER

& MM PRINT PROTECTION FIELD

78 prace HEPU® BRANDBOOK

10mm |

20 mm

10mm |

TR,

= Special fealures of cosling systems

* Additional system components

» The importance af fluid in the cooling system

+ Coolant pump structure and function

« Coaolant pump in the timing system drive.

» Causes of premature coolant pump failure.
+ Pralessional damage analysis

» Practical tips for everyday work with cooling

CERTYFICATE

Keyser Soze

TOOK PART IN TECHNICAL TRAINING:

Comprehensive service of cooling systems, coolant pumps,
and timing systems, as well as analysis of potential damage.

AINING SCOPE:
Basics of coaling system design
[system developments over the years),

[ehanges in systems resulting from changes.
in engine design).

[valves, liquid-cocled EGRI.

(with particular emphasis on exhaust ermission
slandards)

[design changes, trends in modern units).

[damage proventian),

systerns in the werkshap,

LOCATION, DATE TECHNICAL TRAINER

=" TecDoc® H e Rl st et e
@ DATA SUPPLIER A Kreurweg 2, 2649 Kallotal-Hodoshausen, Deutschiang

+47 1915204 6003-40 | Indaihepa.sie | www HEPU. 00

Maot i Gomwssy
Aiace e

10 mm

Certificates B

The A4 (210 x 297 mm) certificate is
the official document of the HEPU®
brand, designed based on a fixed grid,
defined margins, and a typographic
hierarchy consistent with the brand's
visual identity system.

The design includes precisely

defined display areas for the logo,
personal data, certificate number, and
signatures, as well as a controlled color

palette and set of graphic elements.

All certificate variants are standardized,
ensuring repeatability, readability, and
consistency with the brand’s other
printed materials.

DIN Next W1G Bold - 25 pkt
DIN Next W1G Regular - 14 pkt
DIN Next W1G Regular - 17 pkt
DIN Next W1G Regular - 10 pkt
DIN Next W1G Regular - 10 pkt
Certificates example

Format: 210 x 297 mm
Material: 220-300 g/m? offset paper
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06 e-TEMPLATES

e e-mail footer

Presentation ( Powerpoint )

Newsletter

e-TEMPLATES

LinkedIn
e Facebook

e [nstagram

e YouTube

s B RANDBOOK HEPU® pAGE 81




TEMPLATE AVAILABLE IN FILES

e-mail footer B

New Message

1 Bestregards
2 First name, Last name

e-mail footer

This card shows an example email
First name, Last name ®
Position 3 M+49 (0) 171-2144510 footer for the HEPU® system.

T + 49 (0) 52 64-64 83-40

4 siegfried.grimm@hepu.de

M +49 (0) 171-2144510 venekapace The footer should include:

T+49 (0) 52 64-64 8340 HEPU® Autoteile GmbH | Am Kreuzweg 2 | D-32689 Kalletal-Hohenhausen - name and surname
siegfried.grimm@hepu.de - hame
www.hepu.de

: - contact information
HEPU® Autoteile GmbH | Am Kreuzweg 2 | D-32689 Kalletal-Hohenhausen

THE CULTURE

PUMP TECHNOLOGIES [ TIMING KITS /
OF cooLI"G THERMAL MANAGEMENT / FLUIDS

QUALITY TRUSTHETECHNOLDGY

Roboto Regular - 14 pkt

MADE 18 GERMANY
s 1

SIMCE 1958

00690

Roboto Bold - 14 pkt
Roboto Bold - 13 pkt
Roboto Regular - 13 pkt

“E“ s ) PUMP TECHNOLOGIES / TIMING KITS /
XS 3 \ OF COOLING THERMAL MANAGEMENT / FLUIDS

IMADE IN GERMANY
SINCE 1958

QUALITY TRUSTHETECHNOLOGY

Footer example

for the HEPU® communication system
Format: HTML

Application: Email

82 pacE HEPU® BRANDBOOK
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Presentation (Powerpoint)

TEMPLATE AVAILABLE IN FILES

- INDD / PDF / PPT

COMPARISON SLIDE

Comparison slide
SELECTED
GRAPHICS GRAPHICS EXAM PLES

BAR CHART BAR CHART
TABLE TABLE

TEXT SI.IIIE altenative
Text slide altenative

« Ditibusae volorep erferorro consendestio
velique dero beaque labo. Et et et olessequam.

« Ditibusae volorep erferorro consendestio
velique dero beaque labo. Et et et olessequam.
Andit aditas doluptatet harumqui dempori

« Ditibusae vologe
velique derg

Ditibusae ve
velique dere

Ditibusae ve
velique der

OPENING
SLIDE

. OBJECTIVE: Iquo qui ommolorentur saerovidem.
‘\ \ as eari qui con pedit vel mo nem quia

@ W ap perferchil molore nos aspis dolor maxi-
# F
fg:\_g‘s.h A

mentis et officidio volupta vellabo. Ut ra doluptatur?
e TecDoc®
DATA SUPPLIER

M' THE CULTURE OF CODLING
BouaLiTrBsEavicE | TECMNOLODY

84 pacE HEPU® BRANDBOOK

TRAINING SLIDE

training slide

Heading

text, text, text, text, text, text, text, text, text, text, text, text, text, text,
text, text, text, text, text, text, text, text, text, text, text, text, text, text,
text, text, text, text, text, text, text, text, text, text, text, text, text, text,
text, text, text, text, text, text, text, text, text, text, text, text, text, text,
text, text, text, text, text, text, text, text, text, text, text, text, text, text,

Powerpoint example
for the HEPU® communication system
Format: PPT

“EHI THE CULTURE OF COOLING
WouALITYISERYICE ] TECHHOLAOT

Presentation
(Powerpoint)

This PowerPoint presentation allows
you to clearly and engagingly present
key information about your brand,
products, and processes.

This template is designed to facilitate
the creation of clear slides while
maintaining full compliance with your
visual identity. Consistent elements
such as typography, colors, and
layout enhance brand recognition

in both internal and external
communications.
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Newsletter

TEMPLATE AVAILABLE IN FILES

- INDD / PDF / HTML

seven modules

SELECTED
four modules EXAM PLES

HE “@

MADE IN GERMANY
SINCE 1958

water pump HEP“

In porrum desecti occupta e
tempelit, sim quia nonsequa
molorer chiciam que nonsec

aute dempos dusam fu tWO mOdU leS

HE “@y

water pump MADE IN GERMANY
In porrum desecti occupta e water pump RO CE LR
tempelit, sim quia nonsequa In porrum desecti occupta er
molorer chiciam que nonsec i o tempelit, sim quia nonsequar
aute dempos dusam fu = molorer chiciam que nonsed

aute dempos dusam fuc water pump

MADE IN GERMANY
SINCE 1958

CHECK

CHECK y = In porrum desecti occupta erioreheni tempelit, sim quia nonsequam,
# CHECK Accus molorer chiciam que nonsed ute eost aute dempos
dusam fuga Porporitatur? Upis moluptatur? Torerunt quo
veliasseque nis aut ma...

water pump

In porrum desecti occupta erioreheni tempelit, sim quia nonsequam,
Accus molorer chiciam que nonsed ute eost aute dempos
dusam fuga Porporitatur? Upis moluptatur? Torerunt quo

veliasseque nis aut ma...

CHECK

water pump

In porrum desecti occupta erioreheni tempelit, sim quia nonsequam,
Accus molorer chiciam que nonsed ute eost aute dempos
dusam fuga Porporitatur? Upis moluptatur? Torerunt quo

CHECK
veliasseque nis aut ma..

°  THE CULTURE OF COOLING HEPU'  rhe cuLture oF cooLing o swmmecn
BQUALITYETRUST [ TECHNOLOGY CHECK P WousLvETRUST TeCHNOLOOY il
I

HEPU® Autoteile 6GmbH Industriegebiet Echternhagen II,
MADE IN GERMANY Am Kreuzweq 2, 32689 Kalletal-Hohenhausen, Deutschland TecDo
SINCE 1958 +49 (0)5264 6483-40 | info@hepu.de | www.HEPU.de DATA

e TecDoc®
Q DATA SUPPLIER

® THE CULTURE OF COOLING
BQUALITYBTRUST TECHNOLOGY
HEPU® Autoteile GmbH Industriegebiet Echternhagen I,

MADE IN GERMANY Am Kreuzweg 2, 32689 Kalletal-Hohenhausen, Deutschland

TecDoc®
SINCE 1958 +49 (0)5264 6483-40 | info@hepu.de | www.HEPU.de DATA SUPPLIER

127 px

5 px

180 px

5 px

180 px

5 px

600 px

MADE IN GERMANY
SINCE 1958

water pump
In porrum desecti occupta erioreheni
tempelit, sim quia nonsequam, Accus
molorer chiciam que nonsed ute eost
aute dempos dusam fuga...

CHECK

water pump

In porrum desecti occupta erioreheni

tempelit, sim quia nonsequam, Accus

molorer chiciam que nonsed ute eost
aute dempos dusam fuga...

CHECK

water pump

In porrum desecti occupta erioreheni tempelit, sim quia nonsequam,

Accus molorer chiciam que nonsed ute eost aute dempos
dusam fuga Porporitatur? Upis moluptatur? Torerunt quo

veliasseque nis aut ma...

CHECK

HEI “®
—

MADE IN GERMANY
SINCE 1958

THE CULTURE OF COOLING )

BQUALITYBTRUST TECHNOLOGY W

HEPU® Autoteile GmbH Industriegebiet Echternhagen Il,
Am Kreuzweg 2, 32689 Kalletal-Hohenhausen, Deutschland

TecDoc®
+49 (0)5264 6483-40 | info@hepu.de | www.HEPU.de DATA SUPPLIER

297,5 px 5 px

Newsletter

The newsletter is one of the HEPU®
brand's digital communication
media, designed with a fixed working
width of 600-700 px, a single-column
layout, and a modular section
structure.

The layout utilizes exclusively defined
typography, a controlled color palette,

and predefined graphic elements,
ensuring full compliance with the
visual identification system. Each
newsletter consists of a standardized

header, content sections, highlighted
CTAs, and a footer compliant with
formal requirements. The rules for
text placement, graphic scaling, and
information hierarchy are strictly
standardized, enabling consistent and
repeatable communication across
email channels.
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= TEMPLATE AVAILABLE IN FILES
Llnkedln - INDD / PDF / JPG

SELECTED
EXAMPLES

THE CULTURE
OF COOLING

QUALITY  TRUSTETECHNOLOGY

LinkedIn

Guidelines for Graphics Published on LinkedIn 2026.

LI_ProfilePicture-(logo) LI_CoverPhoto

Format and Dimensions
All graphic materials must be prepared in the recommended dimensions to
ensure proper display on mobile and desktop devices.

HEPL  CE%GoLine

QUALITY TRUSTHTECHNOLOGY

" THE CULTURE
EL!l“ OF COOLING

SINCE 1958 QUALITY TRUSTHETECHNOLOGY

Consistency with Visual Identity

bl Graphics should be consistent with the HEPU® brand's visual identity system,

SINCE 1958

particularly in terms of color scheme, typography, and graphic style. It is
recommended to use subdued yet bold colors to support the professional
nature of the communication.

[Ad HEPU_LI_ProfilePicture-(logo)_300x300 px Text and Readability
Excessive text should be avoided. If text content is necessary, it should be
D HEPU_LI_CoverPhoto_1128x191 px short, legible, and have adequate contrast. The composition should support

the clarity of the message.
[£d HEPU_LI_Postimage-Carousel-(horizontal)_1920x1080 px
Quality and Reception
All graphics must be high-quality, sharp, and appropriately optimized.
Maintaining a professional visual appearance impacts brand credibility and
the effectiveness of reaching the right audience.

[£d HEPU_LI_Postimage-Carousel-(square)_1080x1080 px

[Ad HEPU_LI_Linkimage_1200x627 px

Postimage-Carousel-(square)

Video 4096x2304 px

BRANDBOOK HEPU® pPAGE 89
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Facebook

TEMPLATE AVAILABLE IN FILES

- INDD / PDF / JPG

SELECTED
EXAMPLES

FB_ProfilePhoto

(:,1h HEPU® - The Cultufe Of Cooling
B Sponsored - Q

To guarantee the highest performance and long
life of our products, we subject every HEPU®
water pump to rigorous...

QUALITY

CULTURE

R ST

OF
COOLING

BTECHNOLOGY

® ® ® ®
amp paps aps pamps
pumps ... pumps ... pumps ... pumps ...

FB_Carousel

90 race HEPU® BRANDBOOK

MADE IN GERMANY
SINCE 1958

THE
OF COOLING

QUALITY TRUSTHETECHNOLOGY

PUMP TECH 1ES [/ TIMING KITS /
THERMAL MANAGEMENT / FLUIDS

B Techuct
Q BAT suppLier www.HEPU pE

FB_Stories

A A <l <l Ay Ay A i

HEPU_FB_ProfilePhoto_800x800 px
HEPU_FB_CoverPhoto_820x312 px
HEPU_FB_Post-(horizontal)_1200x630 px
HEPU_FB_Post-(vertical)_1080x1350 px
HEPU_FB_Post-(square)_1080x1080 px
HEPU_FB_EventCoverPhoto_1200x628 px
HEPU_FB_Carousel_1080x1080 px
HEPU_FB_Stories_1080x1920 px

HEPU_FB_LinkPhoto_1200x630 px

Video (horizontal) 1280x720 px
Video (vertical) 720x1280 px

Facebook

Guidelines for Graphics Published on Facebook 2026.

Format and Dimensions

All graphics intended for publication on Facebook must be prepared in
the recommended dimensions to ensure proper display on mobile and
desktop devices.

Visual Consistency
Graphics should be consistent with the HEPU® brand identity,
particularly in terms of colors, typography, and illustration style.

Accessibility and Text Amount

Avoid excessive text. Facebook prefers graphics with minimal text, which
can impact the reach of the publication. Text should be legible, have
adequate contrast, and be properly placed within the composition.

Color and Contrast
Using bold colors and adequate contrast is recommended to increase
visibility and effectively attract users’ attention.

File Optimization
Image files should be optimized for loading speed. Recommended
formats are JPEG and PNG, depending on the nature of the graphic.
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Instagram

TEMPLATE AVAILABLE IN FILES
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INSTA_Stories/Reels
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‘D HEPU_INSTA_ProfilePhoto_800x800 px

D HEPU_INSTA_Post/carousel-[square)_1080x1080 px
|D HEPU_INSTA_Post/carousel-(vertical)_1080x1350 px
D HEPU_INSTA_Post/carousel-(horizontal)_1080x566 px

[£d HEPU_INSTA_Stories/Reels_1080x1920 px

Instagram

Instagram Graphics Guidelines 2026.

Format and Dimensions

Graphics should be prepared in the appropriate dimensions for the given
publication type (square, vertical, horizontal posts, Stories).

Materials must be adapted for display on various devices.

Visual Consistency

Colors, typography, and graphic style should be consistent with the HEPU®
brand’s visual identity system. It is recommended to use bold, well-saturated
colors, which enhance the visual appeal of the content.

Text and Composition

Text in graphics should be kept to a minimum and remain fully legible.

Key elements of the composition should be placed centrally in the design to
avoid cropping in previews and on different screen sizes.

Stories

Materials intended for Stories must be prepared in a vertical format and
designed to maintain readability and display correctly on devices with different
screen sizes.

Quality and Professionalism

All graphics should be sharp, high-quality, and appropriately optimized.
Applying the above principles supports the development of an attractive,
professional and consistent brand profile.
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TEMPLATE AVAILABLE IN FILES
YOUTU be - INDD, PDF, JPG

SELECTED
EXAMPLES YouTube

Guidelines for Thumbnails and Images Published on YouTube 2026.

Attractiveness and Readability

Thumbnails must be designed to remain legible and recognizable even
at a very small size. The composition should be simple, clear, and
immediately communicate the content’s theme.

THE ‘ % QUALITY
CULJFURE AT TRUST
) — BTECHNOLOGY
COOLING e

safe area

Color and Contrast

Using bold colors and strong contrasts is recommended, as they

enhance the thumbnail's visibility among other content. The color
HEPU_YT_ProfilePhoto_800x800 scheme should be consistent with the channel's brand identity.

HEPU_YT_CoverPhoto_2560x1440 JEse el _
Text should be kept to @ minimum. The recommended length is a

A <y

PART 01 HEPU_YT_VideoThumbnail_1280x720 maximum of 3—_4 words. The content should be clear, legible, and
contrast well with the background.
T _LCeer et PU M P HEPU_YT_Post_1080x1080 Consistency with Brand and Content
. Thumbnails must be consistent with the channel's visual identity and

BART 03 BART 03 BART 01 DI FFERE NCES Video (HD) 1280 x 720 reflect the actual content of the video. Misleading images [clickbait) are
PUMP 4 PUMP PUMP . Video (Full HD) 1920 x 1080 prohibited, as this negatively impacts brand credibility.
DIFFERENCES DIFFERENCES DIFFERENCES T Video (2K) 2560 x 1440 px Quaity of Work

9 Video (4K/Ultra HD) 3840 x 2160 All graphics should be high-quality, sharp, and properly optimized for

Introduction to training

Introduction to training / Introduction to training

display on various devices.

Video (8K) 7680 x 4320

YT _VideoThumbnail YT _VideoThumbnail
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TEMPLATE AVAILABLE IN FILES

- INDD / PDF
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EXAMPLES
150x200 cm
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Roll-Up

A roll-up banner is a mobile display medium used for event, trade
show, and presentation communication. Its purpose is to ensure a
legible, scalable, and consistent presentation of the visual identity in
a vertical format. Roll-up design is based on maintaining the logo's
proportions, appropriate safety margins, and a content hierarchy

200 em consistent with the brand's identity system.

The display area is subject to a fixed safety zone around the logo,
minimum sign size, and a prohibition on modifying the layout of
elements. The background should remain uniform or consistent with
the brand’s approved color variants, ensuring maximum contrast and
readability. All additional content - slogans, addresses, and graphics -
must be arranged according to a modular grid, without encroaching on
the primary area of the banner.

TEXT ON
GRAPHICS

OF COOLING

[JJAKOSE ZAUFANIEBTECHNOLOGIA
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!

POMPY / ZESTAWY ROZRZADU /
SYSTEMY ZARZADZANIA TEMPERATURA / PLYNY

The roll-up banner is intended for indoor and outdoor use and should
be designed at a 1:1 scale, taking into account the invisible area at the
= Tnlx’ o

Q DATA SUPPLIER wiw HEPU pe bottom of the roll-up mechanism.

: o) TecDoc®
= Q DATA SUPPLIER www.HEPU.0E
FOOTER — |r

FIXED MODULE ——

bleed5cm [

150 cm
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= TEMPLATE AVAILABLE IN FILES
Vinyl Banner ~INDD / PDF
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Vinyl Banner

Vinyl Banners are large-format, flexible outdoor and indoor
communication media designed for long-term or temporary display.
WWW.HEPU.DE Their function is to present key elements of the visual identity in a
weather-resistant format. The design is based on maintaining the
logo's proportions, a fixed protective zone, and a clear hierarchy of
content visible from a distance.

PUMP TECHMOLOGIES / TIMING KITS /
THERMAL MANAGEMENT / FLUIDS

wd 051LX00€ SITdWVX3 d313313S

OF COOLING

BoUALITYBTRUST TECHNOLOGY The banner surface must be painted with a solid background or approved

brand color variations, ensuring high contrast. Graphic and typographic
elements must be arranged according to a modular grid, taking into
account mounting margins (areas designated for eyelets or a tunnel).
Minimum logo sizes and the prohibition on layout modifications remain
unchanged regardless of the format.

LOGO FIELD

GRAPHIC FIELD

PUMP TECHNOLOGIES / TIMING KITS [/

THERMAL MANAGEMENT [/ FLUIDS WWW.HEPU.DE

A ——— ————(— ——— s—

A, N ——— A ——— A —— A ——— A N——— A ——— A ——— A ———8—— A —— A

TEXT FOOTER
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TEMPLATE AVAILABLE IN FILES

- INDD / PDF
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EXAMPLES
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Flags

Flags and winders are lightweight, mobile display media designed

for presenting visual identification both indoors and outdoors. Their
purpose is to ensure high visibility of the logo during movement and
from a distance, while maintaining consistency with the brand system.
The design is based on consistent logo proportions, maintaining a
protective zone, and using a uniform, approved background to ensure
legibility.
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The graphic design is limited to key elements: the logo, slogan, and
any branding. Content layout must follow a modular grid, including
the mounting area (tunnel, hem, pocket), which must not compromise
the integrity of the logo. Minimum logo dimensions remain constant
regardless of format and shape (feather, drop, shark, rectangle).
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examples delivery vehicles
Dacia Dokker Express (2012)
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The Role of the Vehicle in Visual Identity
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A company vehicle is a mobile brand carrier, increasing its recognition
in public spaces. Vehicle wraps should be consistent with other visual
identification elements and present the brand in a clear, aesthetic, and
professional manner.
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examples delivery vehicles
Fiat Ducato (2024)
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Cars B

The Role of the Vehicle in Visual Identity

A company vehicle is a mobile brand carrier, increasing its recognition
in public spaces. Vehicle wraps should be consistent with other visual
identification elements and present the brand in a clear, aesthetic, and
professional manner.

BRANDBOOK HEPU® paGcE 107



108 PAGE  HEPU® B R AN D B 0 O | 1 BRANDBOOK HEPU® paceE 109



110 PAGE  HEPU® B R A N D B 0 O | 1 BRANDBOOK HEPU® pacE 111



THE CULTURE
OF COOLING

QUALITY TRUSTHETECHNOLOGY

HEPU® Autoteile GmbH Industriegebiet Echternhagen Il,
Am Kreuzweg 2, 32689 Kalletal-Hohenhausen, Deutschland
+49 (0)5264 6483-40 | info@hepu.de | www.HEPU.de

Design and layout of the brand book - PRINT,GG




